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Nibud

Dutch National Institute for Budget Advice

Main aims:
To increase consumers welfare by promoting 
a rational planning of family finances
To prevent overindebtedness
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Surplus values

Independent/neutral expert center
Target groups - the whole chain:

Consumers
Professionals (with direct consumer contacts)
Policy makers 
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After the crisis
The (financial, economic, euro) crisis isn’t the 
main cause of financial problems for 
consumers.

Advantage crisis: more awareness more 
willingness to change! 
Consumers
Financial institutions
Government(s)
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Money management
Why is it so difficult?

More and more responsibilities
Finance is getting more and more 
complicated
Influence commerce is growing
To keep an overview on your finances isn’t 
easy 
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Survey working adolescents

16-24 year
90% live with their parents
Minimum income

1 out of 3 has debts (€ 900)

When living on their own:
2 out of 3 have debts (€ 1585)
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Financial education
A broad approach is necessary:

Parents
Schools
Governments
Financial companies (banks, insurance)
Consumer organisations & NGO’s (Nibud)

It’s not wise to stop education at the age of 21.
Changes in our financial situation 
may occur every day.
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Financial literacy

Knowledge of financial rights and duties
Knowledge of (the risks and consequences 
of) financial products
Ability to hold a grip on your own financial 
situation, knowing how to keep within your 
own budget
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Nibud help

Web information (4 websites)
Interactive tests & tools
Helpdesk (free telephone number) 
Media 
Money guides
Software 
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Improving financial literacy
Important! Therefore information and financial 

education is important…

…but it’s not the ultimate remedy!
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Financial expert?

Some financial decisions you only make once 
(or a few times) in your life

http://www.google.nl/imgres?imgurl=http://www.arecl.com/images/house_for_sale.jpg&imgrefurl=http://www.arecl.com/&usg=__zHwoIS-Zs0oDWQpVyY58pct94dc=&h=1870&w=1870&sz=520&hl=nl&start=2&itbs=1&tbnid=cdaLACn4jxRdOM:&tbnh=150&tbnw=150&prev=/images%3Fq%3Dhouse%2Bfor%2Bsale%26hl%3Dnl%26sa%3DG%26gbv%3D2%26tbs%3Disch:1
http://www.google.nl/imgres?imgurl=http://www.treehugger.com/open-your-own-business-sign.jpg&imgrefurl=http://www.treehugger.com/2009/10/18-week/&usg=__WAYAQ4BTFPCuVNVVA2ftm4bGJHE=&h=305&w=468&sz=56&hl=nl&start=6&itbs=1&tbnid=Sqvxz-prKct5xM:&tbnh=83&tbnw=128&prev=/images%3Fq%3Dstart%2Byour%2Bown%2Bcompany%26hl%3Dnl%26gbv%3D2%26tbs%3Disch:1
http://www.google.nl/imgres?imgurl=http://www.settlepro.com/images/divorce_pic.jpg&imgrefurl=http://www.settlepro.com/divorce-settlement-planning/&usg=__qahFqfQIfjjNa2_a5Y-YxVNFXhc=&h=565&w=850&sz=625&hl=nl&start=1&itbs=1&tbnid=I7liFDAt8e-BbM:&tbnh=96&tbnw=145&prev=/images%3Fq%3Ddivorce%26hl%3Dnl%26gbv%3D2%26tbs%3Disch:1
http://www.google.nl/imgres?imgurl=http://www.immoweb.be/en/pages/image/Loans_insurances.jpg&imgrefurl=http://www.immoweb.be/en/pages/Page.cfm%3FPage%3DLoans_insurances.htm&usg=__PIWSvvEuJ6duyCcG5dt6NqU7sh4=&h=220&w=220&sz=6&hl=nl&start=4&itbs=1&tbnid=t2EXSkxWLn3DAM:&tbnh=107&tbnw=107&prev=/images%3Fq%3Dinsurances%26hl%3Dnl%26gbv%3D2%26tbs%3Disch:1
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Financial advisers
For some decisions consumers need the help of 

professional financial advice.
How do consumers know the reliability of 

financial advisers?

License structure 
Transparency in payments 
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Accessibility financial advice

Sales driven incentives didn’t always lead to 
the best advice
Consumer fees show the real customer

But be careful with releasing the commission 
system to soon! 
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Nibud survey*
Most Dutch people use financial advisers for 

taking out insurance policies (60-80%).

Important for consumers is:
Choice, various offers
Way of payment: most people prefer 
commissions to consumer fees

* To be published soon
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Incentives

Transparency is a first step: let consumers 
choose between paying by the hour or 
signing for the commission system

Consult/consumer driven incentives! 



16

Responsibility consumers

We must learn them to ask the right questions

www.afm.nl
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Simpler products
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More information?
gwilmink@nibud.nl
www.nibud.nl

Nibud learning goals & competences:
http://www.nibud.nl/fileadmin/user_upload/Docu 

menten/PDF/nibud_learning_goals_and_comp 
etences.pdf

mailto:gwilmink@nibud.nl
http://www.nibud.nl/
http://www.nibud.nl/fileadmin/user_upload/Documenten/PDF/nibud_learning_goals_and_competences.pdf
http://www.nibud.nl/fileadmin/user_upload/Documenten/PDF/nibud_learning_goals_and_competences.pdf
http://www.nibud.nl/fileadmin/user_upload/Documenten/PDF/nibud_learning_goals_and_competences.pdf


19


	The importance of financial education and financial advice�
	Nibud
	Surplus values
	After the crisis
	Money management
	Survey working adolescents
	Financial education
	Financial literacy
	Nibud help
	Improving financial literacy
	Financial expert?
	Financial advisers
	Accessibility financial advice
	Nibud survey*
	Incentives
	Responsibility consumers
	Simpler products
	More information?
	Slide Number 19

